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Challenge X 2008 
Marketing Program Final Report  

 
Instructions:  Use this template to provide your team’s marketing program final report.  Final 
Reports are due on May 7, 2008.  Each of these reports must be posted as a PDF or Word 
document to your team website by the due date as well as sent by email to 
lpalombo@nrcan.gc.ca.     
 

Team:   
University of Tulsa 
Name of Outreach Coordinator:  
Mari Riera 
Phone number and email of Coordinator:  
(918) 361-9532; mari-riera@utulsa.edu 
Dedicated Outreach Coordinator (Y/N):  
Y 
 
Date posted: 7 May 2008 
 

I. Marketing Plan – 5 points 
 

·  Some changes that were made to the marketing plan include the team being 
featured in local media outlets via TV and print. Our target market was also 
expanded. 

·  The values of these changes were that it increased the team’s visibility, and 
reached out to individuals originally not foreseen in the plan. Because TV and 
print media were used, more people outside the target audience learned about 
Challenge X. 

.  
 

II. Marketing Activity Detail 
 
A. Media  Relations  - 5 points  
Please list each media hit your team has received since last competition. Please provide 
copies of any media clips in the Appendix. 

 
 

Media Type 
 

(Television, Radio, 
Print)  

Media Outlet and 
Reporter’s Name 

Date  Location  

 

Coverage 
Origin 

(List name of 
News Release 

or Event) 

Print TU Vision News Fall/ Winter 2007 Tulsa, OK 
TU Wins Award 
at Challenge X 
2007 

Television Good Day Tulsa, KTUL 
Channel 8 22 April 2008 Tulsa, Ok TU goes green 

for Earth Day 
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B. Outreach – 5 points 
Please use the chart to provide a list of all of your outreach activities since the 
last competition.  Also provide a written description below with additional details 
for each outreach activity listed.  Please number your events below. 
 

 
Activity 

 
Date 

 

 

Location Audience Participants  
 

(Briefly describe which team members 
participated) 

 

Tulsa Engineering 
Challenge 15 April 2008 Tulsa Technology 

Center 

Area Middle 
School and High 
School students 

Amanda Emnett, Mari Riera, Dr. Christi 
Patton, Dr. Bob Strattan 

Earth Fest 19 April 2008 Tulsa Zoo Tulsa 
Community 

Andrew Harmon, Kyle Hanneman, 
Amanda Emnett, Mari Riera 

Earth Day 22 April 2008 TU campus 
University of 

Tulsa Students 
and Faculty 

Andrew Harmon, Scott Rainwater, Kyle 
Hanneman, Amanda Emnett, Mari 
Riera, Dr. Christi Patton 

High School Chem-
E-Car Competition 

24 April 2008 Keplinger Hall Area High 
School students 

Amanda Emnett, Kyle Hanneman, 
Scott Rainwater, Dr. Christi Patton 

 
 
 
1.   Activity name:  Tulsa Engineering Challenge Date/Time: 15 April 2008 

Location: Tulsa Technology Center 
Team participants: Amanda Emnett, Mari Riera, Dr. Patton, Dr. Strattan 
Audience: Area middle school and high school students 
Activity description/details: The Challenge X vehicle was on display for students  
to explore and ask questions 
Key Messages Covered: How engineering can be applied to future technology in  
everyday things. 
Any measurable results: Students learned what hybrid vehicles were. 
Photos: 
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Mari Riera talks to event sponsors about our Challenge X hybrid vehicle. 
 

 
The students had lots of good questions for Mari! 
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The middle school and high school students enjoyed fantasizing about owning 

this hybrid vehicle! 
 
 

2. Activity name: Earth Fest  Date/Time: 19 April 2008, 9am-5pm 
Location: Tulsa Zoo 
Team participants: Andrew Harmon, Kyle Hanneman, Amanda Emnett, and Mari  
Riera 
Audience: Tulsa Community 
Activity description/details: Earth Day celebration at the Tulsa Zoo. There were  
various “green” activities, and other go-green vehicles on display throughout the  
zoo.  
Key Messages Covered: What can be done today to go green, and help with  
fuel economy. What technology of the future will be. The best idea for a hybrid  
vehicle concerning alternative fuels.  
Any measurable results: Educated people on the different types of hybrid  
vehicles, and what the future holds for sustainable mobility as well as the  
importance of going green.  
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Photos: 

 
Kyle Hanneman and Andrew Harmon speak to some interested citizens about 

hybrid technology at the Tulsa Zoo during Earth Fest.  
 

3.   Activity name: Earth Day  Date/Time: 22 April 2008, 1pm-4pm  
Location: University of Tulsa “U” 
Team participants: Kyle Hanneman, Andrew Harmon, Scott Rainwater, Amanda  
Emnett, Mari Riera, and Dr. Patton 
Audience: University of Tulsa Students and Faculty  
Activity description/details: The Challenge X Vehicle was on display for students  
to learn how their fellow students were making an effort to go green as one of  
the activities planned for the University’s celebration of Earth Day. 
Key Messages Covered: How the vehicle actually works and how it contributes  
to “going green” 
Any measurable results: More students learned about Challenge X, what hybrid  
vehicles are, and how they could help the environment.  
Photos:   
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Early in the day, the local ABC affiliate came by to interview team members. 
 
 

 
Students on the U during Earth Day at the University of Tulsa with Kyle Hanneman, 

at the vehicle.  
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4.   Activity name:  High School Chem-E-Car Competition  
Date/Time:  24 April 2008, 1pm-6pm 
Location: Keplinger Hall 
Team participants: Kyle Hanneman, Amanda Emnett, Scott Rainwater, and Dr. 
Patton 
Audience: Prospective TU students, and area high school students 
Activity description/details: Students were in the engineering building for an  
engineering design competition. The vehicle was on display in order to spark  
interest among the future students, and hopefully recruit new students for future  
car projects. 
Key Messages Covered: What engineering students at the University of Tulsa  
do, and how engineering can be used to help the environment by using new  
technology.  
Any measurable results: Prospective students are aware of hybrid technology.  
Photos:   
 

 
Amanda Emnett discusses the modifications made to Isabella during the 

Challenge X competition. 
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The high school visitors were amazed that students just a few years older than 

themselves had accomplished so much. 
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C. Education Program – 5 points 

Please use the chart to provide a list of all of your education outreach activities 
since the last competition.  This list should include events as well as materials 
produced to assist in educating.  Also provide a written description below with 
additional details for activity listed.  Please number your events below. 
 
 

 
Activity 

 
Date 

 

 

Location Audience Participants  
 

(Briefly describe which team members 
participated) 

 

Brownie Day 8 March 2008 Keplinger Hall Brownies Melissa Young, Andrew Harmon, Mari 
Riera 

 
 
 
1. Community event name: Brownie Day  Date/Time: 8 March 2008, 
9am-2pm 

Location: Keplinger Hall, University of Tulsa Campus 
Team participants: Melissa Young, Andrew Harmon, and Mari Riera 
Audience: Brownie Girl Scouts 
Activity description/details: The young girls learned about the different ways of 

powering vehicles through demonstrations including a NOX vehicle.  
Key Messages Covered: The importance of different fuels for the future of cars.  
Any measurable results: More young girls are interested in science, and will 

hopefully be future engineers.  
Photos:  
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Challenge X teammates Melissa and Andrew get enthusiastic response from the 

Brownies as they explore ways cars work today and may work tomorrow. 
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D. Social Marketing – 5 points 
 

Please list all updates or modifications to your team’s website since last 
competition, including: 
 

·  Some new features to the website are the Spanish mirror allowing 
outreach opportunities to the non-English speaking community, a hit 
counter, and the site is now in PHP format for easier viewing, and faster 
loading.  

·  The website features a new Splash page, a dropdown Menu Bar, and 
new pages and information regarding frequently asked questions, 
Subteams, and Isabelle’s Blog. 

·  Some special features on the website re the survey page which allows 
the team to access information and use it for consumer acceptability 
issues, and a link to the team’s YouTube Video blog.  

·  Please include at least one screen grab of your team website below 
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A new banner has been made to be hung during outreach events and brochures 
have been made giving information about the project and the team’s vehicle to 
be handed out during events as well. The brochures feature a section on “How 
you can improve your fuel efficiency today” as well as information about the 
team’s vehicle.  
 
 

 
New Challenge X Display Banner 

 
 

E. Wrap-up – 3 points  
 
The University of Tulsa has very knowledgeable team members that are able to explain the 
importance of sustainable mobility to everyday people without slipping into engineering jargon. 
The design implemented by the team is similar, but the special features found in the car are not 
found in the other team’s vehicles. The University of Tulsa has been working hard to get a 
semester’s worth of Outreach Events in 1 month to make up for the time when the vehicle was 
not operating due to various mechanical component problems. The University of Tulsa’s 
marketing plan has made people in the Tulsa Community more aware of what “going Green” 
means, and the different hybrid technologies available today, as well as what hybrid means for 
the future. The changes in the plan utilizing TV and Print allowed a larger community, other 
than engineering professionals, and students to learn about Challenge X and the environment. 
 
Budget:   New banner: $50 
    500 Brochures: $400 
    T-shirt giveaways for those who play our video games at events $500 
    Team shirts $607 

 
 

Note:  Judges will have 2 discretionary points to use for the overall quality of your 
report. 
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Reported by:  Mari Riera      Date: 7 May 2008 
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Appendix:  Copies of Media Clips 
 

 
Excerpt from TU Vision News, Fall/Winter 2007 


